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    Cities are back.  
Urban living once again has become 
desirable for many segments of the 
population. Young professionals, fami-
lies and retirees all are gravitating to 
New Jersey’s cities to experience a life-
style that’s a bit faster-paced and more 
centered around neighborhoods and 
events.  
    Restaurants, theater, arts, shopping 
and sports all are available in the city, 
with no need for automotive transporta-
tion as gasoline prices rise. Getting to 
work in Manhattan or Philadelphia is 
easier when you live near mass transit 
stations. And cities in New Jersey offer 
an excitement and a sense of immedi-
acy.  
    New developments are springing up 
to meet the needs of those flocking back 
to urban living, and these enclaves offer 
a variety of lifestyles and choices that 
would not have been available a few 
years ago. Developers say they are see-
ing a definite trend back toward city 
dwelling, and they are working hard to 
fill that need.  
    “People (desire urban locales) be-
cause they don’t want to have to get in 

their cars and drive to everything,” said 
Greg Lentine, vice-president of sales 
and marketing for PRC Homes in West 
Long Branch. PRC’s Union Street Vil-
lage development in Red Bank offers 
eight two-story residential lofts and four 
commercial spaces beneath them. 
“People go to (Red Bank) to view fire-
works every year, and now you can live 
there,” Lentine noted. “There’s lot of 
shopping, lots of restaurants and secure 
buildings with an elevator in each unit.”  
    The lofts in Union Street Village of-
fer 1,900 to 2,300 square feet of space 
in split designs, and feature hardwood 
floors, granite countertops and balconies 
overlooking the Navesink River. Prices 
start at about $700,000, he said.  
    The Jersey City waterfront is among 
the most attractive urban areas in the 
state, and Crystal Point, a high-rise con-
dominium development on the Hudson 
River, is especially interesting to buy-
ers, according to Adrienne Albert of 
The Marketing Directors, which is mar-
keting the building for Fisher Develop-
ment. “It’s on the river, so the view is 
unobstructed and amazing,” Albert said. 
“There are water views from almost 
every home in the building.” With 269 
units in Crystal Point, the allure of the 
views is undeniable.  

    “There are many advantages to city 
living,” Albert added. “There’s a sense 
of real community you get living in a 
higher-density environment. Everything 
is at your fingertips. It’s easy to go to 
the theater or a concert or to the Liberty 
Science Center. Most of our buyers ap-
preciate that Jersey City is on its way 
up.”  
    Valet parking is offered at the up- 
scale Crystal Point, which includes one 
parking space with each unit. Also 
available are a concierge service; a spa 
with a yoga room and fitness center; a 
club area with a game room, screening 
room and dining room; indoor and out-
door play areas for children; cabanas; an 
outdoor pool; and a pier telescope to 
view Manhattan. Prices for a one-
bedroom unit begin at $550,000; a two 
bedroom starts at $975,000; and a three-
bedroom begins at $1.3 million, Albert 
said.  
    Away from the water but still in an 
urban setting, The Avenue at South Or-
ange is attracting tenants from a wide 
range of age groups, and Rosanne 
Brooks, sales and marketing director for 
Sterling Properties, the building’s 
Livingston-based developer, is not sur-
prised. “People are tired of commuting,” 
she said. “Gas prices are hindering peo-
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ple. They need convenience. This is 
close to cultural events, dining and pub-
lic transportation. The tenants all walk, 
and that’s what people want to be able 
to do today.”  
    The Avenue at South Orange is a 
rental building with 79 homes in three 
stories. It offers underground parking, 
access to the South Orange Performing 
Arts Center and the train station. “It’s 
all about convenience,” Brooks said. 
Rents begin at about $2,100 per month 
for a one-bedroom, and go up to about 
$3,700 for a three-bedroom  
loft. The building has a marble lobby, a 
fitness studio and a club room.  
    “The whole trend toward urban 
mixed use has really trickled down to 
the minds of the end user,” said Debra 
Tantleff, vice-president of development 
for Roseland Property Group, a Short 
Hills-based developer. “People want to 
have that downtown urban feel. When 
they open their door and go downstairs, 
it’s only a few steps to restaurants, thea-
ter and transportation to Manhattan.”  
    Roseland’s Metropolitan at 40 Park, a 
rental building on the site of the land-
mark Epstein’s department store; and 40 
Park, a condominium development 
separated from the Metropolitan by a 
plaza area, are “attracting young profes-
sionals, retirees and emptynesters,” 
Tantleff said. “These buyers don’t want 
to have the hassle of maintenance found 
in a single-family house.” Amenities 
include a fitness center, a club and 
lounge areas.  
    Another Roseland property, Monaco 
in Jersey City, includes two 50-story 
towers on Washington Street with 
“breathtaking views of Manhattan,” 
Tantleff said. “There are seven apart-
ments per floor, and once you’re out-
side, you’re right in the heart of every-
thing.”  
    Randy Brosseau, area president and 
senior community manager for the 
Northeast division of K. Hovnanian 
Homes, said urban life is appealing to 
retirees who want to be near Manhattan, 
but aren’t interested in paying Manhat-
tan prices.  
    At 77 Hudson in Jersey City, K. Hov-
nanian’s luxury condominium develop-
ment, the company is “seeing demand 
increasing,” Brosseau said. “All of those 

indicators are up, and there’s definitely 
more confidence in the air.” 77 Hudson 
includes 420 condominiums in a city 
block with “a gigantic outdoor area that 
overlooks the Statue of Liberty,” he 
said. “There are 13,000 square feet of 
amenity space, a full gym, massage 
rooms, a cinema, virtual golf rooms and 
more.” The 49-story building has a gro-
cery store in its first-level retail space 
and “the views are fabulous,” Brosseau 
said.  
    In Highland Park, within walking 
distance to the New Brunswick train 
station, Pulte Homes’s new develop-
ment, Overlook at Highland Park, offers 
both townhomes, manor homes and at-
tached single-family homes. There are 
82 units, said Matt Roesch, vice-
president of sales for the Basking Ridge
-based developer.  
    “We’re getting equal amounts of 
young professionals, young families and 
recent retirees,” Roesch said. “A lot of 
people are concerned with rising gas 
prices, and for a lot of individuals, it’s 
about being able to have a nice prox-
imity to things like mass transit, restau-
rants and theater.”  
    With 66 townhomes and 16 manor 
homes now in development, Overlook 
at Highland Park has prices for town-
homes beginning in the upper $300,000 
range and manor homes starting in the 
low $500,000s. 




